
Digital Marketing 
Strategy for B2B 
Transportation              
2021
√SEO + √UI + √UX + √Automation + Content + Social + SEM
Q1 Results & Action Plan for Q1 2021 



       UI/UX
• New Payment System less friction 

• Conversion and transition pages added 
( Redirect to specific services)

• 1-2-3 steps Sales Funnel  

• Set up a meeting online via calendly

● Must be Mobile Friendly



    SEO
https://www.spyfu.com/

Google’s first page  keywords for trucking):
Look up your websites in your sector as 
well as competitors and match keywords 

● SEO Research 
● Kombat 
● Keyword Search

 Examples 

1. Best Trucking Company in ______ ( your 
area)

2.LTL Shipping in ______ ( your area)

3. Hot Shot transportation _____ ( your area) 

https://www.spyfu.com/




SEO
Action Plan

• Off-Page SEO
Quora

https://www.quora.com/

                Instragram
Linkedin
Facebook 

• On-Page SEO

Yoast https://yoast.com/

https://www.quora.com/
https://yoast.com/


Automation
• User receives a notification after an 
online request is completed. I 
recommend using mailchimp for 
automatic emails and CRM. 

https://mailchimp.com/

• User is redirected to sales funnel thank 
you page were you can use Calendly to 
integrate with your outlook 

• An email is sent 3 days, 7 days and 14 
days after the first notification email to 
keep customer updated 

1 2
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https://mailchimp.com/


2X Growth on a specific platform 
Main Goal:  ( example) 2X growth in Linkedin
Generate direct and organic traffic while building an 
audience and brand authority. 

Audience:  e.g. Brokers, freight forwarders, 
supply chain professionals, and shippers ( example) 

Expected results: 2x Growth in 3 months ( example) but be realistic with your 
goals 



Create a Brand: e.g. 
Freight Guru 
Build an audience authority and 
empathy
 
Removing the resistance of a sale from users has proven to 
be extremely successful especially among B2B markets. 

Instead  teach how to  succeed at no cost providing free 
assets and adding more value to your brand. 

New Positioning:
Be an industry leader, with : “ free how to’s”, “widgets”, 
“reports” and any outside the box ideas that will separate 
you from your competitor. 

Audience:  Pick your “target”audience. 



Freight Guru YouTube Channel

Brand: Internet Personality 
Luis Lopez as the Freight Guru

Topics: Educational
● How to: Logistics/Trucking
● Tips to improve Supply Chain
● How to use New Technology
● Learn Trucking secrets
● Learn from the experts interviews
● Ask the Freight Guru
● Tips to Certified your business



Influencers: Trucking Life
There are many interesting Youtube Channels with millions of viewers about Life 
in Transportation!



Paid  + Retargeting can be immediate Results ORGANIC & DIRECT TRAFFIC Takes TIME! )

1- Pillar Content:
      Youtube Channel

2-Brand Awareness via Social

3- Landing Pages

4- Validation via Authority 

PPS  & Retargeting

4- Sales FunneL via CRM 



Social Media Plan and Go!

Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

Come up with Topics and 
New Ideas to innovate Research online use resources online.

Production Day  

Edit Day 

Post Day 

Interaction Day 

Post Small clips on all Social *Clip Bait 

Engage if your audience is active if not 

research and plan upcoming content

Create Content 

Edit and Build your content 

Post your content 

Interact with your audience 

Get your audience engaged 

Engage your audience via 

crm, outlook or sales funnel



 THIS IS HARD!
I get it your not a designer, you don't have 
the time, you can make a 1,000,000 
EXCUSES 

➔ Use Fiverr 

◆ https://www.fiverr.com/

◆ Design 

◆ SEO 

◆ PPC 

◆ Website Creation 

To do list:

● Be consistent with calendar

● Create Social Channels 

● Post on Linkedin

● Add a CRM like Mailchimp

● Start a SEO Campaign 

● Define your brand & stay 

consistent. 

https://www.fiverr.com/

